Present information that stands out

Clear and simple content
Graphically appealing

Visually stimulating

Vibrant and dynamic

Quickly and efficiently conveys
key concepts
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VocalTec

o Gateway

VocalTec

e Gateways

VocalTec

e Gatekeeper

Showcase your products

e Include product photos and
images

e Bring out the benefits of your
solutions

e Highlight key features and
unique selling points

e List the technical
implementation and features
that your customers want
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Product information that sells

e Information professionally
designed and laid out

e Content works together with
graphic presentation

e C(Clear and simple content

e Visually stimulating

e Quickly and efficiently conveys
key information

e Standardised format for
information presentation
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< We'll solve Working with your marketing team

) your SX
“{  problems

And build your SX plant

BATEMAN YOUR GATEWAY TO A WORLD
SolventExtraction OF PAYMENT CONNECTIONS

FRAUD > > SETTLEMENT

Our service is used by the world's leading intemational and domestic
sirlines. Working with our customers we have tailored our solution to
u-m-p«:d--h of the airfine sector:

WorldPay

To understand your market
and the needs of your
customers

Working with our tested
graphic designers to create
professional and appealing
literature

Creative, visually appealing
imagery combined with crisp,
focussed messages
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Standardise your sales literature

e Consistent presentation of
information

e Easy for customers to identify
product sets

e Branding consistency

e Customers can easily compare
different products and
solutions

e Cover the key areas for all your
products in a systematic and
organised manner

of



INTRODUCTION

WorldPay Local Faymant Mathods

- o e

J— ‘

IEEERREN

[ — WorldPay

White papers, RFls, Case Studies

e Convince customers of the
benefits of your solutions

e Bring your service to life,
highlighting key benefits and
features

o |llustrate you understand the
industry and your customer’s
requirements

e Visually appearing,
professionally laid out, with
figures, graphs, charts and
graphics

e Interesting and easy to read
content
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Product demos & tutorials

&-{gSP/RAL/NKs Americas

Europe
Asia

Example of NewCorp employees who use FocalReview s ShOW your CUStomerS hOW tO
use your product/service
e Discuss the benefits of a
e solution
e e Engage customers who prefer
non-text based visual or

Emily Meyer manages systems for Chad Ellis manages the ka

several countries in Europe and Singapore office and has a team n a u d Ito ry CO nte nt
AsiaPacific of seven employees
He reports to Emily

Free the data! www.spl.com

Compensation processes currently rely on
Excel and manual operations

SpiraLinks has been asked to help
an integ
management solution

Free the data! www.spl.com
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utilities -} Utitities - ! BUSiness Reports

Table B2.3.6 - 6: Praposed expenditure delivery profile (£) Our farecast proactive meter repiacement actiity is based on the volume
of meters installed In AMP1 (1350 - 1994) which have ot yet been

S e, e Professionally laid out and

Activity 201011 | 20712 | 2002/13 | 2013714 | 2014/15
2161005 | 2,161,089 2161089 | £2161083 | £2,161.089 period. Meter deterioration cu

Froncaive

S350k epproncing e po
= - P Gue o o re b Geerareion matcuracy. Heters of e grestest age
e e emodos|  emess il e orgeted o sxchonges et

Weter maintenance oeraey| 13975

e s 0 = popuiaten o ager (AUl customer metes requiing d esigne d
e Ao s e o T e ae o s s
oy e o e o e ot e

Ao

of their activity (targer volume theoughput and continal activty).
waing

e carnors | saseares camvagni | sosenzan | sozerm W plantoposchel el 105,591 meters aross o s (a8 shoun e |nformation presen tedin

undertaken and which s supported by Ingapendent analysis earried aut for

Cmneis | fumese

Eoam3|  £aaam7|  enses

the water industry by WRe.

- S Tables, Figures and Graphs

S

) United ) United - 2001

(Uit : i : S e e e C(lear, easy to read text
e e Headings, titles and sub-

Gy oo th et off stz 0990 T \\ - i proscve t It I €s fO rea Sy b rows I n g

o § ‘and proactive
Chart B2:3:6 - 5 Housshold flow istrbution Janges (.e. external

nge). Commercial

. ] EE e Key points in each section
""" “ | e highlighted

Table 83.3.6 - 15: Household consumption - flow rate pes Hour

Flow Rate

punp—

= [T ——————
e rits iy | 75 | s | sas | ms 20 =
Dot interpretation ey o

Oncethe new snd od st perfomance curvesand e hevsehod

g
§
||

TS SEIEE, I o e onl o = Quarter Iy and annual reviews

= “ Regulatory reports

o " Business case studies
Market reports
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Please click on a region to view details of the payment methods supported

Payment Type Payment Mathod

GLOBAL  Credit Card

Sweden

Dynamic solutions

Provide content that your
users can interact with
Show them - don’t just tell
them

Excite and stimulate their
imagination

Flash-based solutions
Video

Interactive demos

= Dynamic graphics

of



Please click on a region to view details of the payment methods supported

Dynamic solutions
Let your customers

interact with your
website

of
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